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Leading fintech in ASEAN focusing on mobile payments

Soft Space is a leading Fintech player in ASEAN headquartered in
. . . Kuala Lumpur, Malaysia. Our forte is in mobile payment solutions and
J

coming up with innovative resolutions for the banking and payment
industry. We have 20 financial institutions in 10 countries using our
solutions and we do not intend to stop growing! The sky is the limit.

“Take card payments anywhere.” |
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AUGUST 2012 5 and from there, our client list grew and so
did our achievements
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Completed AirAsia merchant onboarding making

it the first airline in the world to have real-time e/ \\ // e “Best Startup & Best Financial
Y card present acceptance Application” by APICTA Awards
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client list expanded into

Islrilrilone31a, Philippines, Soft Space acquired Fasspay to e 2nd Runner up Asian Entrepreneurship
gapore and Vietnam : g . Award
provide acquiring service to banks
Appointed as Third Party Acquirer for > ~N

SME’s Enabling e-Payment Services for

, , Next on our list is the Digital
SMEs and Microenterprises

Payment Hub in Taiwan

"JULY 2015 -DECEMBER 2016

“A payment platform which
Within a short timespan, we managed > consists of blockchain

to ship 180k Mobile Point of Sales (MPOS) technologies, MPOS and Mobile
terminals to banks and benefiting wallet that allows seamless
thousands of merchants in Asia payment methods online and
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—— SHIPPED : Expanded our workforce : And signed TGV cinema as our key
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MAY 2017 < JANUARY 2017 < ~ Digital
Payment
Channel
- Connecting commerce Signing ceremony: .
with smart payments: Memorandum of Understanding >
m With that milestone we (MOU) with Sumitomo Mitsui
, accomplished in raising Credit Card Company (SMCC) to
/ the “Series A funding” offer innovative payment solutions )
Y | } worth USD 5 Million in Southeast Asia and Japan B Alipay SI\E\)IIél;ING u"i%%’;‘;!
m with transcosmos inc. ——— Yamato Malavsi
O—© to digitally transform amato Malaysia: — S
tradi%ionay{ business in @ Partnering with Yamato to offer a VisA Gy WiloliE
South East Asia better, safer and payment methods
for e-commerce businesses - & J
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OCTOBER 2017 > FEBRUARY 2018 > APRIL 2018
?
Signed a Business Alliance Agreement with ¢
Sumitomo Mitsui Card Company (SMCC) to ¢ ;
achieve Soft Space’s strategic’s objectives and , oo apri2018 |
increase growth opportunities in SMCC I~ bayto Soft Space | ISSSIN

targeted countries . — <
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System

1 0 Secured Series B funding
investment with Sumitomo

Targetgd Launched a Rewards System: Mitsui Card Company (SMCC)
Countries Introduced a Rewards Platform to offer to obtain access into the massive
promotions, rebates and analytics to Japanese market and global

both users and merchants expansion opportunities



